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OUR PANEL
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WHAT NEXT?

Ask yourself: is my community a ‘high performing’ community?
*  Mapout your digital customer journey: Does my community touch every stage of my
digital customer’s lifecycle?
*  Make sure you plan relevant content based on goals: Does my community acquire new
customers, serve customers, or grow an existing customer base?

Set real/tangible goals for your community and report out:
*  Sales conversion, cost savings
* Increase CSAT, NPS

Keep your community vibrant with relevant content (activate UGC across digital), moderation
and super user programs

You’re brand stewards - make sure your community is consistent with your brand

Download: Online Community Checklist http:/lith.tc/2rWHilt

#LINCLocal


http://lith.tc/2rWHi1t

